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Message from the NJA President 
 
Yes, a year like no other! 
 
Who would have thought as we celebrated all things local with bumper Twilight 
Market crowds in the Spring and Summer of 2019/20, and danced in carparks and 
laneways enjoying pop-up events and local music, that a short time later we’d all be 
in lock down?  
 
Despite the challenges and hardships brought about by the COVID-19 pandemic 
the Junction precinct community banded together and came into its own. 
 
Businesses did it tough, and even today many are still working through the effects, 
trying to redesign themselves around a new normal.  
 
The Association played a strong hand in providing assistance to Lexis students 
stranded in Noosa with subsided meals, which also assisted our restaurants and 
foodies who were working hard to keep staff employed and the doors open.   
 
The Association also worked with landlords to advocate on behalf of our businesses, 
lobbying for rent relief and assistance. We worked with Council and other key 
stakeholders to keep our businesses up to date with the myriad of changes to 
operating conditions, social distance, and capacity. We diverted budgets from 
event and market promotions into new lighting and buskers to keep the streets alive.  
 
And our local community responded. Takeaway was consumed, coffee ordered 
and when we were allowed back out into the world there was loyalty and support. 
The Junction is now being described as ‘Next Gen’, the place to go for new food, 
local produce, boutique shopping and diverse products and services.    
 
More laneways, more lights, more music, more street art, more vibe.  
 
The Noosa Junction Association (NJA) also continued to work with Noosa Council, 
Town planners and architects to promote renewal of major sites, and for affordable 
accommodation for students and hospitality workers above retail spaces.  The new 
Town Plan was released in July and the Plan has many positives for our precinct, 
while noting our Association continues to work with Council to try and resolve one of 
the last constraints, being an ‘in lieu’ car parking charge which is proportionately 
higher in the Junction than other local Noosa precincts.  We hope to resolve this 
issue to enable much needed activation.  
 
It has been a particularly challenging year for the retail sector, and the Association 
will continue to place high emphasis on ‘safe socially distanced’ promotions to 
attract people to the precinct. The Association looks forward to increasing events, as 
conditions allow. The committee follows our adopted five-year marketing plan which 
has three strategic priorities: 
 

1. Destination DNA – creating a village vibe 
2. Activation – events and experiences 
3. Culture & empowerment – advocating for Noosa Junction with a consistent 

voice  



 
Our practical objectives and tasks form the basis of our committee meetings and 
progress is reviewed monthly. 
 
Key activities and successful projects for the year included:  
 
• The Junction lights up program continued – working with Council further 

permanent lighting of trees along the dining street precinct in Sunshine Beach 
Road and the roundabout added unmissable sparkle  

• The Junction’s laneway art and mural program kept the colour coming, with new 
alley walls and a much-needed facelift for a tired toilet block.   

• NJA continued to work with Place Design & Noosa Council with a goal of 
improved streetscaping, a project that we are hopeful of introducing to 
members in early 2021. The streetscaping project will raise capital for much 
needed improvements to pathways, retaining walls, entertainment and public 
areas, gardens, directional signage and environmentally friendly initiatives. 

• Event highlights included the FLAVA Twilight & Christmas Markets celebrating our 
local food and artisan scene, the second Street Eats & Beats on NYE, and 
summer celebrations with our favourite Giant Santa, retailer promotions including 
Giant Santa’s Stocking, and pop-up live music 

• Continued success of the Junction’s Twilight markets - Noosa’s only night market 
and the stage for local musicians. We welcomed Seasons IGA as major sponsor 
and look forward in partnership with them, to bringing more local FLAVA in 2021 

• The Junction’s pay it forward campaign during COVID provided free meals to 
students and young local hospitality workers 

• NJA continued to work with neighboring business associations, Hastings Street 
Association & Noosaville Business Association collaborating on common key 
issues such as transport, traffic, parking and signage.  

• New members continue to join NJA recognising value in one consistent voice for 
the precinct and advocacy with local, state government and other stakeholders 
   

The NJA Committee would like to acknowledge and thank our members, local 
community, Noosa Council, Tourism Noosa, Seasons IGA, and the Noosa Police for 
their commitment and support.  
 
2020/21 brings new challenges and excitement, with precinct projects forecast 
including the possible linking of Lanyana Way to Noosa Drive via the former Bowls 
Club land, continued Streetscaping upgrade focus, further lightening activation 
and a number of new businesses planned, there is much to be confident the 
Junction will continue to grow in popularity.  
 
Finally, a big thank you to our NJA Committee members for their time & energy 
throughout this past year. While standing down from the Presidents role after 3 years, 
I look forward to continuing to support this great precinct.  
 
Kind regards 

 
Michael Tozer  
President Noosa Junction Association 



 
 

2019/20 highlights 
Everyone’s favourite 
local becomes the Next 
Gen Noosa with our 
own village vibe 
 
Fresh new restaurants and 
bars burst onto the Junction 
streets along with more lights, 
more music and more street 
artistry. Pop up events and 
entertainment in alleys, 
laneways, and carparks 
added to the vibe.   
 
Foot traffic increased, particularly in the evenings being drawn to the precinct by 
quality eat and drink offers from long time favourites and the next gen making their 
mark.  
 
2019/20 also saw NJA engage with local partners and community groups to deliver 
support to business and local students, fresh events and laneway activations,  
markets and music.  
 

 
 
 



 
Marketing & experiences 
Summer Celebrations!  
  
We celebrated summer with a 12 days of 
Christmas competition built around 
entertainment and our Giant Santa with 
the best Santa Selfie taking out the Giant 
Stocking  
 

Street Eats & Beats NYE  
 
NJA partnered with our venues and local 
businesses over summer. Our second Street 
Eats & Beats to ring in the New Year was a 
resounding success. Watch this space in 
2021.   
 
 

 
Season’s IGA Junction Twilight Markets 
Celebrating our village vibe 
 
A permanent fixture on Noosa’s event calendar until March 2020, Noosa’s only 
Twilight Market held each month on every third Friday has played a role in the 
Junction’s growing popularity after dark . The markets have been missed by locals 
and visitors and we look forward to their return in 2021.   
We welcomed Seasons IGA as our major sponsor, and acknowledge their support 
and look forward to building this partnership between favourite locals… 
 

 



Supporting locals 

NJA worked closely with our businesses as we all learnt to navigate 
an extremely challenging year. Regular updates were provided 
on changing legislation and guidelines.  

 

Campaigns to support our foodies and international students were 
introduced and our local community really showed how much 
they value small local business.   

 



 

Streets of art…  

We added more colour 
to our streets and 
laneways. The Junction’s 
map of street art 
continues to grow, and 
more artwork is planned 
in 2021. Wedding snaps, 
pop-up events, and 
insta-worthy selfies are 
happening all around 
town inspired by the art 
of Alison Mooney, David 
Houghton, Mr Mupz, Joel 
Birch and Runamuk, 
Sofles, Drapl and Treazy. 

 

Music in the streets… 

As we emerged from lockdown and learnt about the ‘new 
normal’ many of our musicians and performing artists were without 
opportunities to perform.  

Noosa 
Junction 
began a small-
scale trial of 
pop-up 
busking in the 
streets, which 
has continued 
to grow and 
will be a major 
part of our 
2020/21 
summer 
program. 

 



Our social media community  
#everyone’s favourite local… 

 
 
 
 
 
 
 

 
 
Social media engagement continued to grow with our Facebook community now 
nearly 5000 strong and our Instagram follower numbers now 2,000+. Popular posts 
include “what’s on” highlighting entertainment, retail, restaurant and event offerings  
 
Our new website Noosajunction.net went live… 
 
Our website was treated to a much- needed facelift during the year and now 
includes latest news, events, features and a business directory 
 

 

 



Collaboration working together with community & stakeholders  
 
NJA worked closely with Tourism Noosa, HSA & Noosaville Business Association during 
the year on projects where we share common objectives e.g. transport, traffic, 
planning scheme. We also collaborated on a monthly column in Noosa News and 
via social media platforms to cover key issues relevant to our precincts and 
communities to ensure our voices were heard in the lead up to Council elections.   
 
Strength in numbers…despite the challenges this year members continued to 
recognise the value of collaboration and a consistent voice. It really was a year of 
#wereallinthistogether.  Member benefits included stronger profiles through our new 
website and growing social media platforms. NJA also continued to advocate on 
behalf of businesses during the year.  
 
Sponsorship and grants… for the year included contributions from Seasons IGA, 
Aspire Property Management, Brinkley Family, CLO Studios, Ray White Commercial, 
Noosa Junction Plaza, McGrath Estate Agents and Hindmarsh Property. 
 

 
Representing Noosa Junction…we continued to work with stakeholders and 
community on event planning such as the upcoming e-transport expo in 2021, joint 
marketing activities and social media. We also participated in stakeholder reference 
groups including The Sustainable Noosa Tourism Reference Group, Noosa Council 
round-table collaborative response to COVID-19, and the Noosa Transport Strategy.  
 

 


